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The list of supplements enumerated in the table can be divided into two major categories; Clinically endorsed and Non-clinically endorsed. The first category are sanctioned by the clinical authorities are available in the major hospital pharmacies. The Non-Clinically endorsed are generally available over the counter and in specialty shops.
Tianshi and GLND use multilevel marketing (MLM) or network or word of mouth in marketing their products. The products are not displayed in the shops but distributors deliver directly to the consumers. This is the major marketing channel for Non-clinically endorsed food supplements, immune boosters and detoxifiers in Kenya.

The most popular products are immunity boosters or enhancers. The food supplement (energy, protein, minerals, vitamins, phytochemicals and antioxidants) are marketed as immune boosters because once consumed are easily absorbed by the tissues and used to boost immunity. 

Hypodea juice is the most selling immune booster because it is labelled to prevent and cure diseases such as HIV and AIDS, Rhematod, Arthritis, Allergies, Cardio-vascular diseases, Herpes, multiple sclerosis, prostate problems, Bacterial and viral diseases.  

Apart from Tianshi and GLND products all the other products are sold in the specialty shops within the malls and supermarkets. This implies that Africans, Asians, Europeans and expatriate staff have access to the products. Also the products are in pharmacies and provision shops in up market areas. The major supermarkets such as Uchumi, Nakumatt and Tusker Mattresses house specialty shops. 

	Food Supplements in the Kenyan market

	
	
	
	
	
	
	

	Product name
	Product use & type
	Weight
	Price
	Packaging
	Manufacturer/ Distributor
	Source

	Moringa

oleifera powder
	food supplement
	100gm
	Ksh. 350
	Sachet
	Find us in Africa
	Local

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	B-Immune
	immune booster
	40gm
	Ksh. 150
	Carton
	African Dynamics
	SA

	
	
	
	
	
	
	

	Soya Flour
	immune booster
	500gm
	Ksh. 385
	Carton
	Health Aid
	UK

	
	
	
	
	
	
	

	Wheat grass
	Detoxifier
	50gm
	Ksh. 289
	Sachet
	Pure Health
	Local

	Powder
	
	100gm
	Ksh. 2800
	Carton
	Health Aid
	UK

	
	
	
	
	
	
	

	Spirulina
	herbal apothecary
	50gm
	Ksh. 900
	Carton
	Health Aid
	UK

	
	Immune booster
	100cap
	Ksh.2153
	Bottle
	Tianshi
	China

	
	
	
	
	
	
	

	Hypodea
	Immune booster
	300 ml
	Ksh. 300
	Bottle
	Aviazure
	Local

	
	
	
	
	
	
	

	Aloe Vera
	Immune booster
	30 cap
	Ksh. 640
	Bottle
	Health Aid
	UK

	
	
	
	
	
	
	

	Omega-3
	conc. Fish lipid
	30 cap
	Ksh.835
	Bottle
	GLND
	S. Africa

	
	
	
	
	
	
	

	Ginseng
	Energy booster
	30 cap
	Ksh. 1100
	Bottle
	Health Aid
	UK

	
	
	
	
	
	
	

	Stinging nettle

Powder
	Detox
	100gm
	Ksh. 200
	Bottle
	Pure Health
	Local

	
	
	
	
	
	
	

	Neem
	Health drink
	20 bags
	Ksh. 130
	Carton
	Pure Health
	Local

	
	
	
	
	
	
	

	Garlic oil
	Immune enhancer
	30 cap
	Ksh. 350
	Bottle
	Health Aid
	UK

	
	
	
	
	
	
	

	CAMAG
	Mineral supplement
	100tablet
	Ksh.1200
	Bottle
	GLND
	S.Africa

	
	
	
	
	
	
	

	Chitosan
	Detox
	100 cap
	Ksh.2512
	Bottle
	Tianshi
	China


NOTE: 1 Euro = Ksh. 85 (17th November 2005)

Most of the Specialty shops interviewed had an idea on the Moringa leaf and a few had some in stock. It emerged that Uganda is the main source of Moringa products in Kenya. 

There exists huge potential of food supplements, immune enhancers and detoxifiers in the Kenyan market provided consumers are aware of the products and the prices are competitive. The major selling point appears to be emphasis on the clinical-benefits. For example, supplements associated with certain health management functions such as diabetes control would move faster than say those marketed plainly as Multi-vitamins. 

Hypodea (hemerocallidea extract) juice which is locally manufactured is the biggest mover of all the immune enhancer products because the price is competitive and the gist of explaining its potential in preventive and curative of diseases. 

However it was not possible to establish actual sales volume from the manufacturers and distributors. Most cited the need for business confidentiality.

The market for clinically endorsed food supplements is naturally drawn from persons or patients advised by medical authorities.  For those that are not clinically endorsed, the middle to upper class categories of society form the main bulk of customers. Testimony of this fact is enhanced by the location of the Specialty shops mainly in major shopping malls such as the Yaya Centre, Sarit Centre and in the major super markets located in the Central Business District or in middle to up market suburbs.  

The Asian community account for a significant share of the market for natural food supplements. The main Asian shops stocking a range of natural leafy vegetables, chillies and herbs are located in the Ngara area of Nairobi. A quick interview of some Asian customers in the area established a fairly high level of appreciation of the nutritional values found in natural foods. Most had heard of the Moringa.     

Locally manufactured products are cheaper hence high turn over as compared with the imported products. Consumers are aware of consuming natural products which enhance wholesome health. Traditionally, people were aware of being health by consuming herbs and medicinal plants in soups and fermented products. 

Moringa oleifera leaf powder has not been promoted since inception five months ago and many consumers are not aware of its existence. However based on feedback from most distributors and manufacturers it can be packaged to target different market segments. 

www.moringanews.org

